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Year over Year Change
in Hotel Occupancy
Tax Receipts

e The shore communities
were more stable during the
recession and thus their lower
percentage gains in 2011 were
not a big surprise.

* Interestingly, the strong 2011
performance in Sussex and
Warren are two very different
stories.

» Warren County is rebounding
from some of the worst
performance in the state in
both 2009 and 2010.

« Sussex Gounty has been

outperforming most of the
state over the past 5 years.
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« Atlantic County tourists’
spending of $10.6 Billion is
twice as much as the next
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Source: McGill, K. and Gray, J. (2011). 2010 Tourism Economic Impact
Study. Conducted for the New Jersey Division of Travel and Tourism by
Vantage Strategy. Available at www.visitnj.org.
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Atlantic County Hotel Occupancy Tax and
PriceWaterhouseCoopers RevPAR 2006 - 2011
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Have you visited a casino or slots parlor in the past 12 months?

* The 26% that had visited a casino in
the past 12 months is slightly higher Yes
than what we found last year (23%)
but within a margin of error.

* Once again, Hartford was found
to produce the highest percentage
of casino visitors, with nearly half
suggesting they’d visited in the past
12 months.

« With the proliferation of gaming in
the northeast, this year’s highlights
focus a bit more closely on visitors
to Pennsylvania and New Jersey
Casinos.

« We see higher percentages of
casino visitors across all lifestages,
especially Young Family. The Maturing
& Free lifestage is within a margin of " -
error and not significant.  Albany Boith
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of Travel and Tourism website: http://www.state.nj.us/travel/pdf/fy2006-visitor-profile-4-2-07.pdf
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How many times have you visited a casino in the
past 12 months?
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Maturing & Free
« Despite the relatively unchanged percentage of the Maturing & Free that said they had visited a casino in the past 12
months, this important lifestage segment for the industry reported having visited much more frequently (17.1 times)
this year compared with last (4.2 times).

* Indeed, a closer examination of the Maturing & Free reveals that more than a third of these individuals visited a casino
or slots parlor more than five times.

* |Importantly, the Maturing & Free had nearly twice as many respondents (35.1%) reporting they’d visited a casino more
than five times when compared with the general population (19.6%).

« Still, the research cannot reveal whether the increase in the frequency with the Maturing & Free is as a result of an
improving economy or the increased proliferation of gaming supply in the Northeast.

Maturing & Free visits to a casino in the past 12 months?
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How many times in the past 12 months
have you visited Atlantic City?

5-7 times 8-10 times More than 10
21 12 i

6%

Once
175

2-4 times 51%

127
37%

* Nearly half (47%) of the respondents had never visited Atlantic City.
* Another fourth (24%) had not been here since before 2003.

 Almost half of those who’d actually visited Atlantic City have a
memory of a city that is pre Borgata, The Walk, The Quarter, Caesar’s
Pier, and major renovations and additions to existing properties
throughout the city.

When was the last time
you visited Atlantic City?

Since 2003
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Never
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Before 2003
733
24%

Most Recent Visit to Atlantic City
by Lifestage
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Primary Trip Purpose by Visits Before and After 2003

Gamble 35%
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» Respondents were asked specifically about their last casino trip in the past 12 months.
 Pennsylvania narrowly edged out New Jersey as the most popular response to where their last casino trip was.

» We believe the time of the administration of the survey (February) greatly influenced the responses we received to this
question. Had it been conducted at the end of the summer, we likely would have had a different distribution of responses.

« Still, the ability to compare visitors across casino destinations is invaluable and a series of research will follow on this
important question as well.

* Indeed, while Pennsylvania just garners the top spot on the most recent casino trip question, New Jersey is clearly tops as
to visitor satisfaction, with over half of respondents expressing satisfaction with that trip.

Satisfaction with Most Recent Casino Trip
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